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Abstract

Purpose: This study investigated the impact of corporate social responsibility
on customer price premium and explored the mediating effect of customer
satisfaction between corporate social responsibility and customer price premium.
Methods: This study administered a survey and applied purposive sampling to
collect data from bicycle consumers; the adopted measures included the corporate
social responsibility scale, customer satisfaction scale, and customer price premium
scale. A total of 287 valid questionnaires were returned. The data were analyzed
using descriptive statistics, confirmatory factor analyses, and structural equation
modeling. Results: Corporate social responsibility significantly affects customer
satisfaction and price premium; customer satisfaction significantly affects price
premium. Regarding the mediating effects, customer satisfaction partially mediates
corporate social responsibility and price premium. Conclusion: Bicycle enterprises
can establish consumer satisfaction through corporate social responsibility activities
when they interact with their consumers, and this influences price premium.
Furthermore, consumer  satisfaction  positively influences price  premium.
Consequently, enterprises should dedicate themselves to corporate social
responsibility, promote efforts of this nature in public, and focus on customer
satisfaction. Finally, this paper provides suggestions for future reference for
enterprises or other related units that are in search of future research directions.

Keywords: bicycles, corporate social responsibility perception, mediating effect
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PRFE CSR BUME & 1T R Z BRRIET TR AR ©

Zin CSR BB B TBH I —E 2 Fa - e AV 7S - 546
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R FRE » WEFER TR ST CSR » KSR IR S - HERIE
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ERfEA T2 FE > DEEAEGSE R - Wi TR HIERES -
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Ry AR #E - AFE - HEHNEREGAESE  BEETAEEATE
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